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Over the past several years social media advertising has become an essential ingredient 
of many successful marketing programs. Social media marketing, specifically via Face-
book and Instagram has proven to be highly effective and efficient for customer demand 
generation and fulfillment. 

Social media ads with its ability to “push” a message to a highly targeted audience, is 
capturing a greater portion of global advertising dollars every year. This proves to be a 
winning combination when managed and optimized effectively.

Social media ad spends are only expected to increase in 2017 and beyond, with almost 
three-quarters of marketers saying they plan on increasing spend in the future.

So how exactly do advertisers properly structure an ad campaign to increase the likeli-
hood of success?

HINT
It all boils down to having the ‘Right Message’ in the ‘Right Way’ to the ‘Right People’ 
at the ‘Right Time’ 

… mmmmk? … here we go!

INTRO
In this guide you are going to learn the five foundational elements of successful ad cam-
paigns. 

• How to apply the most critical aspect of every paid traffic campaign – the Offer 
or the “Hook”. (Get this wrong and the rest of the campaign doesn’t matter)

• How to increase the conversion rate on your ads using specificity. (Specific copy 
can be the difference between a winning and losing ad campaign)

• How to keep your traffic from clicking the dreaded back button by maintaining 
“scent” from your ad to your landing page.

Sometimes, no matter how good you are at traffic or marketing, you really need to be 
reminded of the fundamentals; the keys to what makes a campaign successful.

I have run hundreds of campaigns for hundreds of businesses and no matter how new 



3The 5 Keys to a Successful Facebook Ad Campaign LOCAL ONE

or experienced you are at the game of advertising on social media, it pays to understand 
the fundamental elements of a successful traffic campaign.

All too often the message we hear is “My Facebook campaign is not working” or “Adver-
tising on Facebook doesn’t work. I tried it” and it typically has nothing to do with how you 
bid inside of Facebook, or the other complicated jargon related to campaign structure. It 
usually boils down to having in place the fundamental elements of a marketing campaign 
that ultimately lead to success.

THE 5 ELEMENTS OF A HIGH-CONVERTING 
AD CAMPAIGN

1. Offer
2. Copy
3. Creative
4. Ad Scent
5. Targeting

1. OFFER
ARE YOU OFFERING SOMETHING THAT PEOPLE WANT?

Your offer is the first element of a successful marketing and traffic campaign.

Your offer is whatever you’re sending your traffic to. It’s the reason why people are click-
ing on your ad.

The offer can be anything from your product or service (what you’re actually selling and 
making money from), to a blog post that you want your audience to read, a webinar to 
attend, a guide to follow, or an article to check out. 

It’s what you’re offering now, to build a relationship with your target audience before you 
try to sell them something. 

Whatever you’re sending traffic to … that’s your offer.

If you’re sending traffic to a blog post, and the blog post is something that people actually 
want to read, it’s going to work. 

If your sales offer is a $200 physical product or service, but your audience doesn’t yet 
know if they want to purchase that product from you, it’s not going to work as well as 
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you might hope.

There is always the chance that you simply have a bad offer, that your audience doesn’t 
want and if you change it out for something else, things might head in the right direction.

A good offer will always outperform and compensate for a bad campaign or other neg-
ative situations. 

Once you get your offer right and understand what your audience actually wants, it makes 
the rest so much easier.

2. COPY
YOUR COPY SHOULD CONVEY WHY YOUR OFFER IS 

SOMETHING THAT PEOPLE WANT!

The second element of a successful marketing and traffic campaign, just behind your 
offer, is copy.

It’s what you write out. It’s how you speak to that particular person or audience. 

Your copy should convey why your offer is something that people want. 

What are the different reasons that your target audience would want this offer and how 
can you convey that in written form in your copy? 

Good copy can say many different things in many different ways, but what successful 
ads are all really good at is speaking to the offer and why one should take action on the 
offer … in a way that your audience understands and relates to.

A lot of people simply write copy that speaks to the wrong person in the wrong way and 
they’re wondering why people aren’t responding, or why people are confused. 

Think … what would my audience want to hear and how might they say it?

This advice might sound completely obvious but it is often times the obvious stuff that 
gets so easily overlooked and makes the biggest difference. (Have you ever ‘lost’ your 
car keys or phone, only to find them in your pocket, in the most obvious of places? We 
all have! … What was seemingly obvious didn’t seem so obvious at the time but sure 
mattered once we figured it out.)
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Get honest and obvious with your copy and you audience will respond in the way you 
would like them to.

3. CREATIVE
A GOOD PICTURE CAN BE WORTH A THOUSAND WORDS

The creative is the imagery or video that you use to sell your offer. This imagery portrays 
the marketing message, wrapping it up in a nice, pretty-looking package that looks ap-
pealing, interesting, and portrays what’s inside. 

If you mess up on the ‘packaging’ of your offer (i.e. use the wrong creative), people won’t 
be curious enough to open it up and see what’s inside.

When they say a picture is worth a thousand words, it is 100% true and can be done in 
so many creative and interesting ways with your ad campaigns.

Ask yourself, how can you get an image (or video) to tell your story visually?

Sometimes you just have show something that’s a pattern interrupt or simply stands out 
and gets the attention from people in the news feed. 

It’s got to relate back to your offer though. That’s the big thing. 

Gone are the days where you can just create ads that are brightly colored or really 
eye-catching just to get clicks, because those clicks aren’t qualified and won’t convert 
on your offer. 

Your image or your video must portray the marketing message that we were just talking 
about with the copy. Your image should stand out and the right people should want to 
click.

You don’t have to get it exactly right. As long as it stands out, gets the right kind of at-
tention from the right kind of people and does a good job of communicating your offer, 
you’re going to be in good shape.
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4. AD SCENT
DOES YOUR LANDING PAGE GIVE OFF THE SAME 

‘SCENT’ AS YOUR AD?

Ad scent is the match between your ad and your landing page.

A lot of people make this mistake. Their ad looks very different from their landing page. 

It’s like an analogy of getting an invitation to a birthday party (i.e. the ad) and then show-
ing up at the party, only to find out it’s a bridal shower instead (i.e. the landing page). 

… the party doesn’t match what was offered in the invitation.

Like most people, you’ll just quietly walk out and leave and maybe go to another party 
somewhere else.

A lot of people are doing that. They write ads that they think are going to get a lot of 
clicks, but the ad doesn’t relate well to what’s on the landing page and people hit the 
back button.

Your prospect won’t even know why they left when the design isn’t congruent. It simply 
won’t look right to them and they’ll back away.

If you’re able to maintain consistency between text, design, imagery, the benefits of the 
offer and the offer itself between the ad and the landing page, you’re really going to in-
crease your conversion rate.

You want people to click and get the same experience on the landing page that they got 
in the ad.

The key to getting the scent right is to understand the importance of maintaining the 
scent for the major elements.

Is the imagery similar? Is the offer similar? Is the copy similar? 

Consider keeping the following elements consistent along your path:

• Color Scheme
• Layout
• Imagery
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• Font Selection / Color / Size
• Benefits
• Offers

The easiest way to do this is to use the exact same images and language from the ad to 
the primary landing page.

Click on an ad and go to a page that looks, feels, and says things in perfect continuation 
with the ad and you tend to stick around vs. hitting the back button if it doesn’t seem 
quite right. 

The happiest, best performing businesses are the ones that provide consistent scent.

5. TARGETING
YOU CAN BUILD THE BEST CAMPAIGN……BUT IF YOU PUT 

IT IN FRONT OF THE WRONG PEOPLE…… IT WILL FAIL!
 
Targeting is about putting your awesome marketing campaign (Offer, Copy, & Creative) 
in front of the right people.

Imagine sending invitations out to a children’s birthday party, to a bunch of beer drinking 
college frat boys? … The response won’t be as positive as you hoped it would be; yet it 
happens all the time. 

Advertisers target the wrong people with their offer and the results are dismal.

Spend some time and really understand who your best target audience would be for the 
offer you are making. 

No it’s not everybody on Facebook … unless you have an unlimited ad budget! 

There is a small, sub-set of people who want your offer and are the best use of your ad 
dollar.

Ask yourself some key questions about your target audience like:

• Who are the authority figures in your business niche that they might be inter-

ested in and already following?
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• What books, magazines, or blogs do they read?

• What events do they attend?

• What websites do they frequent and products do they purchase?

• Where do they live?

• What age and gender are they?

• What is specifically unique about this group of people?

The more clear you can get on the right people to send the invitations to, the better-at-
tended your party will be.

WRAP-UP
So those are the five elements and I think as simple as it sounds, if you can hit the nail 
on the head with all five, your campaigns will take off.

Get your offer right, get your ad copy right, get your creative and ad scent right and your 
targeting will fall into place nicely.

Facebook will then kick in and do their part with their amazing algorithms and the party 
begins.

Simple, right?

Do it today and you will love the positive results!

Let me know if you need any assistance implementing this strategy. I’m happy to help.

I am here to guide and direct you and your campaigns in any way I can be of assistance.

NEED HELP?
Stop Stressing and Wasting Valuable Time & Money On Your Facebook Ad Campaign, 
Wondering …

• What You Are Missing

• How to Do Something
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• What is Broken

or 

• Why it’s Not Working Like You Hoped It Would

Get Hands-On Help From a Social Media Ads Expert Today!

 GET HELP TODAY    

Let Me Help You With Your Campaign Today for Only $27!
... Seriously! ... Just $27!

 LEARN MORE      about how I can help today for Only $27!

ABOUT LOCAL ONE
We make online marketing fun, simple, and headache free with innovative solutions that 
deliver the results you want.

And with some of the best and brightest minds in the industry, we never stop thinking of 
new ways to help you grow your business and simplify along the way. 

What makes us different?
We are a group of performance-driven online marketing consultants finely suited for the 
modern day small business warrior-types.

We know online marketing and how to maximize it’s ability to create traffic, leads, sales 
and smiles.

But we don’t just stop there ... we are masters at traffic conversion. 

New sales, new leads, new opt-ins, and more; businesses want ROI on their marketing 
dollars and that is our strength.

• Total Web Presence approach that gets you in all the places people search, 
surf, and socialize online.

• Unrivalled knowledge and experience in local online marketing that comes 
from years of dedication and experience.

http://bit.ly/upwork-27-one-on-one
http://bit.ly/upwork-27-one-on-one
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• Expert marketing consultants and expert service team that work together to 
deliver the results you want.

• Backed by teams of campaign pros certified in search advertising.

• Extensive reach on top search engines, directories, social media, and thou-
sands of premium websites.

• Conversion-based optimization technology that squeezes more return from 
your advertising budget.

• Transparent reporting that proves your results every step of the way.

• Whether your goals are revenues, brand awareness, conversions or some-
thing else, we can help.

WE CALL IT PURE GENIUS!


